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Lampiran 1. Kuesioner Penelitian 

 
Kepada Yth : 

Bapak/Ibu/Saudara/i 

 
 

Dengan hormat, 

 
Dalam rangka penelitian yang saya lakukan, maka saya mohon kesediaan 

waktunya untuk mengisi angket ini sesuai dengan pendapat anda. Pengumpulan 

data ini dilakukan dalam rangka penyelesaian tugas akhir (Skripsi) di Sekolah 

Tinggi Ilmu Ekonomi Indonesia, dengan judul : “PENGARUH PROMOSI 

PENJUALAN DAN PENJUALAN PRIBADI TERHADAP KEPUTUSAN 

PEMBELIAN MOBIL DAIHATSU XENIA PADA PAMERAN DI BLU 

PLAZA BEKASI”. 

 

Atas kerjasama dan kesediaannya dalam mengisi angket ini, maka saya 

mengucapkan terima kasih. 

 

 

 

 
Jakarta, Januari 2021 

Hormat Saya, 

 

 

 

 
Mohamad Ervin Subekti 
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Lampiran 1. Kuesioner Penelitian (Lanjutan) 

 

A. Identitas Responden 

Berikan tanda check list (√) pada jawaban yang anda Pilih 

 

No. Jenis Kelamin  

1 Pria  

2 Wanita  

 

No. Usia  

1 < 25 Th  

2 26 - 30 Th  

3 31 -40 Th  

4 > 40 Th  

 

No. Pekerjaan  

1 Karyawan ( swasta/ Negeri)  

2 Pelajar/Mahasiswa  

3 Wiraswasta  

 

No. Pendapatan (income)  

1 < 3 juta / bulan  

2 3 juta - < 5 juta / bulan  

3 5 juta - < 10 juta / bulan  

5 > 10 juta / bulan  

 

B. Pernyataan Kuesioner 

STS = Sangat Tidak Setuju 

TS = Tidak Setuju 

RG = Ragu-ragu 

S = Setuju 

SS = Sangat Setuju 
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Berikan tanda check list (√) pada jawaban yang anda pilih. 

 

PROMOSI PENJUALAN 

No. Pernyataan STS 
1 

TS 
2 

RG 
3 

S 
4 

SS 
5 

1. Saya mudah mendapatkan brosur/leaflet 
produk mobil Daihatsu Xenia 

     

2. Saya mengenal produk mobil Daihatsu Xenia 
dari brosur/leaflet yang ada di event 

     

3. Saya mendapatkan harga khusus mobil 
mobil Daihatsu Xenia yang menarik 

     

4. Saya tertarik pada kartu anggota (member 
card) yang memberikan diskon tambahan 

     

5. Saya tertarik untuk membeli produk mobil 

Daihatsu Xenia jika diberikan gratis layanan 
bengkel setelah pembelian 

     

6. Pemberian souvenir (elektronik, topi, kaos, 
payung, tempat tissue) menarik saya untuk 

membeli produk mobil Daihatsu Xenia 

     

7. Adanya peragaan atau tes drive produk 
mobil Daihatsu Xenia 

     

8. Pengetesan mesin produk mobil Daihatsu 
Xenia 

     

9. Ketepatan tempat pemajangan Xbanner, 
brosur produk mobil Daihatsu Xenia 

     

10. Ketertarikan pada displays di tempat promosi 
produk mobil Daihatsu Xenia 

     

PENJUALAN PRIBADI 

No. Pernyataan STS 
1 

TS 
2 

RG 
3 

S 
4 

SS 
5 

1. Saya melihat tenaga penjual memiliki 
penampilan yang menarik 

     

2. Tenaga penjual bertutur kata baik dan sopan 
kepada saya 

     

3. Tenaga penjual dengan mudah memberikan 
informasi yang saya inginkan 

     

4. Tenaga penjual mudah memecahkan masalah 

yang saya sampaikan dalam hal pembelian 
mobil 

     

5. Tenaga penjual memiliki kemampuan 

menjelaskan produk yang ditawarkan kepada 
saya 

     

6. Informasi yang disampaikan tenaga penjual 
dapat dipercaya 

     

7. Tenaga penjual cepat tanggap melayani saya      

8. Tenaga penjual menguasai informasi 
program / produk yang dipresentasikan 
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KEPUTUSAN PEMBELIAN 

 

No. Pernyataan STS 

1 

TS 

2 

RG 

3 

S 

4 

SS 

5 
1. Saya membutuhkan mobil untuk berkendara      

2. Saya membutuhkan mobil keluarga yang 

memiliki kapasitas luas 

     

3. Saya mencari tahu informasi Daihatsu Xenia 

melalui sumber pribadi (keluarga, teman, 
tetangga, rekan) 

     

4. Saya mencari tahu informasi Daihatsu Xenia 

melalui sumber komersial (iklan, wiraniaga, 

situs web, penyalur, kemasan, tampilan) 

     

5. Saya membandingkan Daihatsu Xenia dengan 

alternatif produk lain 

     

6. Saya lebih menyukai Daihatsu Xenia 

dibandingkan produk lain 

     

7. Saya memutuskan membeli Daihatsu Xenia 
dibanding produk lain 

     

8. Saya merasa yakin untuk membeli mobil 

Daihatsu Xenia 

     

9. Saya merasa puas dengan Daihatsu Xenia      

10. Saya akan merekomendasikan Daihatsu Xenia 

kepada orang lain 
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Lampiran 2. Tabulasi Uji Coba Kuesioner Variabel Promosi penjualan 
(X1) 

 

No 1 2 3 4 5 6 7 8 9 10 X1 

1 3 5 2 3 4 3 4 3 3 5 78 

2 2 3 1 1 2 2 2 3 3 3 43 

3 3 5 3 3 5 4 3 3 5 5 81 

4 3 3 2 2 2 2 3 2 2 4 57 

5 3 4 3 3 3 4 2 3 4 4 65 

6 4 3 2 2 3 3 3 2 3 3 61 

7 2 3 1 1 2 2 2 3 3 3 43 

8 5 3 2 1 2 4 3 2 3 4 59 

9 4 5 4 3 3 4 5 2 5 5 85 

10 4 5 5 5 5 4 4 5 4 5 90 

11 2 3 1 1 2 2 2 3 3 3 43 

12 5 5 5 5 4 5 5 5 5 5 89 

13 5 4 4 2 3 5 1 2 2 5 66 

14 5 5 5 5 5 4 4 5 5 5 91 

15 2 3 1 1 2 3 2 3 2 3 42 

16 4 4 5 5 5 4 4 4 4 5 85 

17 4 4 4 5 5 5 4 4 5 5 90 

18 4 5 5 4 5 4 4 5 5 4 88 

19 4 4 4 5 5 4 4 4 4 4 84 

20 4 5 2 1 5 5 5 1 4 4 74 

21 3 2 2 1 2 5 1 1 3 4 59 

22 5 5 4 4 5 4 4 4 5 5 89 

23 4 5 4 3 3 4 5 2 5 5 85 

24 5 4 5 3 4 4 5 5 5 4 89 

25 5 5 3 4 4 4 3 4 5 4 88 

26 2 3 1 1 2 2 2 3 3 3 43 

27 5 5 3 4 4 4 3 4 5 4 88 

28 3 2 2 1 2 2 1 1 2 3 38 

29 2 3 1 1 2 2 2 3 3 3 43 

30 4 5 4 5 4 4 5 5 4 5 90 

Total 110 120 90 85 104 108 97 96 114 124 2126 
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Lampiran 3. Tabulasi Uji Coba Kuesioner Variabel Penjualan pribadi 
(X2) 

 

No 1 2 3 4 5 6 7 8 X2 

1 5 5 3 5 5 4 3 3 77 

2 3 1 2 3 1 2 1 2 43 

3 3 3 5 3 5 3 5 3 78 

4 4 4 3 4 4 4 4 4 75 

5 4 4 5 4 4 5 3 3 77 

6 4 3 3 4 4 3 2 2 62 

7 3 1 2 3 1 2 1 2 43 

8 4 2 3 4 3 3 3 4 65 

9 4 5 4 4 5 4 4 5 87 

10 4 5 5 4 4 4 5 5 90 

11 3 1 2 3 1 2 1 2 43 

12 5 5 5 5 4 5 5 4 92 

13 5 5 2 4 5 5 4 5 77 

14 4 5 4 5 5 5 4 4 90 

15 3 1 2 4 1 2 1 2 44 

16 5 4 2 3 3 4 4 3 79 

17 4 4 4 5 4 4 5 5 82 

18 4 5 4 5 4 4 2 3 73 

19 5 5 5 4 4 4 4 4 91 

20 2 1 3 3 3 3 3 3 56 

21 4 4 4 3 4 4 3 2 65 

22 5 5 5 5 4 5 5 5 90 

23 4 5 4 4 5 4 4 5 87 

24 5 4 5 4 5 5 4 5 93 

25 5 5 4 5 5 4 5 4 93 

26 3 1 2 3 1 2 1 2 43 

27 5 5 4 5 5 4 5 4 93 

28 3 2 3 3 3 3 3 3 58 

29 3 1 2 3 1 2 1 2 43 

30 5 4 5 5 5 4 4 5 88 

Total 120 105 106 119 108 109 99 105 2177 
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Lampiran 4. Tabulasi Uji Coba Kuesioner Variabel Keputusan pembelian (Y) 

 

No 1 2 3 4 5 6 7 8 9 10 Y 

1 3 3 4 2 3 5 3 4 5 4 75 

2 1 1 2 2 2 1 1 2 2 2 38 

3 3 3 3 5 5 5 5 3 5 3 84 

4 4 4 4 3 3 3 3 3 3 3 76 

5 4 4 4 3 3 3 3 3 4 4 75 

6 2 2 2 3 2 2 3 2 2 1 57 

7 1 1 2 2 2 1 1 2 2 2 39 

8 4 3 3 4 4 3 4 2 3 3 65 

9 4 4 5 5 3 4 3 3 3 5 84 

10 5 5 5 4 4 4 5 4 4 3 89 

11 1 1 2 2 2 1 1 2 2 2 40 

12 5 4 5 5 4 5 5 4 5 5 93 

13 5 4 4 3 2 2 3 4 3 2 64 

14 5 4 5 5 5 5 4 5 5 5 91 

15 1 1 2 2 2 1 1 2 2 2 38 

16 4 4 5 3 3 3 3 3 3 3 80 

17 5 4 4 4 5 4 5 5 4 4 86 

18 3 3 2 2 1 4 5 4 3 2 71 

19 5 5 4 4 4 5 4 4 4 3 87 

20 5 5 1 5 5 3 4 4 3 3 82 

21 5 4 2 4 5 3 4 3 3 4 77 

22 4 4 4 5 5 3 3 3 3 3 83 

23 4 4 5 5 3 4 3 3 3 3 82 

24 4 5 5 5 5 5 4 5 5 5 92 

25 2 4 4 4 5 5 5 4 4 5 90 

26 1 1 2 2 2 1 1 2 2 2 38 

27 4 4 4 5 5 5 4 4 5 5 92 

28 3 3 3 2 2 3 3 3 3 2 52 

29 1 1 2 2 2 1 1 2 2 2 39 

30 5 4 4 4 5 4 5 4 5 4 87 

Total 103 99 103 106 103 98 99 98 102 96 2146 
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Lampiran 5. Data Berpasangan Tabulasi Uji Coba Kuesioner 

Variabel Penelitian 

 

No X1 X2 Y 

1 78 77 75 

2 43 43 38 

3 81 78 84 

4 57 75 76 

5 65 77 75 

6 61 62 57 

7 43 43 39 

8 59 65 65 

9 85 87 84 

10 90 90 89 

11 43 43 40 

12 89 92 93 

13 66 77 64 

14 91 90 91 

15 42 44 38 

16 85 79 80 

17 90 82 86 

18 88 73 71 

19 84 91 87 

20 74 56 82 

21 59 65 77 

22 89 90 83 

23 85 87 82 

24 89 93 92 

25 88 93 90 

26 43 43 38 

27 88 93 92 

28 38 58 52 

29 43 43 39 

30 90 88 87 

Total 2126 2177 2146 
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Lampiran 6. Hasil Uji Validitas Variabel Promosi penjualan (X1) 

Correlations 
Correlations 

 x1_1 x1_2 x1_3 x1_4 x1_5 x1_6 x1_7 x1_8 x1_9 x1_10 Tot_X1 

 Pearson 
Correlation 

1 ,589
**
 ,755

**
 ,618

**
 ,596

**
 ,730

**
 ,540

**
 ,348 ,576

**
 ,629

**
 ,780

**
 

x1_1 Sig. (2- 
tailed) 

 
,001 ,000 ,000 ,001 ,000 ,002 ,060 ,001 ,000 ,000 

 N 30 30 30 30 30 30 30 30 30 30 30 
 Pearson 

Correlation 
,589

**
 1 ,672

**
 ,721

**
 ,785

**
 ,556

**
 ,754

**
 ,534

**
 ,774

**
 ,745

**
 ,860

**
 

x1_2 Sig. (2- 
tailed) 

,001 
 

,000 ,000 ,000 ,001 ,000 ,002 ,000 ,000 ,000 

 N 30 30 30 30 30 30 30 30 30 30 30 
 Pearson 

Correlation 
,755

**
 ,672

**
 1 ,855

**
 ,753

**
 ,682

**
 ,651

**
 ,613

**
 ,689

**
 ,777

**
 ,874

**
 

x1_3 Sig. (2- 
tailed) 

,000 ,000 
 

,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 

 N 30 30 30 30 30 30 30 30 30 30 30 
 Pearson 

Correlation 
,618

**
 ,721

**
 ,855

**
 1 ,815

**
 ,540

**
 ,647

**
 ,764

**
 ,709

**
 ,728

**
 ,883

**
 

x1_4 Sig. (2- 
tailed) 

,000 ,000 ,000 
 

,000 ,002 ,000 ,000 ,000 ,000 ,000 

 N 30 30 30 30 30 30 30 30 30 30 30 
 Pearson 

Correlation 
,596

**
 ,785

**
 ,753

**
 ,815

**
 1 ,627

**
 ,670

**
 ,590

**
 ,724

**
 ,677

**
 ,864

**
 

x1_5 Sig. (2- 
tailed) 

,001 ,000 ,000 ,000 
 

,000 ,000 ,001 ,000 ,000 ,000 

 N 30 30 30 30 30 30 30 30 30 30 30 
 Pearson 

Correlation 
,730

**
 ,556

**
 ,682

**
 ,540

**
 ,627

**
 1 ,454

*
 ,194 ,564

**
 ,714

**
 ,739

**
 

x1_6 Sig. (2- 
tailed) 

,000 ,001 ,000 ,002 ,000 
 

,012 ,305 ,001 ,000 ,000 

 N 30 30 30 30 30 30 30 30 30 30 30 
 Pearson 

Correlation 
,540

**
 ,754

**
 ,651

**
 ,647

**
 ,670

**
 ,454

*
 1 ,470

**
 ,709

**
 ,615

**
 ,790

**
 

x1_7 Sig. (2- 
tailed) 

,002 ,000 ,000 ,000 ,000 ,012 
 

,009 ,000 ,000 ,000 

 N 30 30 30 30 30 30 30 30 30 30 30 
 Pearson 

Correlation 
,348 ,534

**
 ,613

**
 ,764

**
 ,590

**
 ,194 ,470

**
 1 ,575

**
 ,338 ,590

**
 

x1_8 Sig. (2- 
tailed) 

,060 ,002 ,000 ,000 ,001 ,305 ,009 
 

,001 ,068 ,001 

 N 30 30 30 30 30 30 30 30 30 30 30 
 Pearson 

Correlation 
,576

**
 ,774

**
 ,689

**
 ,709

**
 ,724

**
 ,564

**
 ,709

**
 ,575

**
 1 ,569

**
 ,835

**
 

x1_9 Sig. (2- 
tailed) 

,001 ,000 ,000 ,000 ,000 ,001 ,000 ,001 
 

,001 ,000 

 N 30 30 30 30 30 30 30 30 30 30 30 
 Pearson 

Correlation 
,629

**
 ,745

**
 ,777

**
 ,728

**
 ,677

**
 ,714

**
 ,615

**
 ,338 ,569

**
 1 ,830

**
 

x1_10 Sig. (2- 
tailed) 

,000 ,000 ,000 ,000 ,000 ,000 ,000 ,068 ,001 
 

,000 

 N 30 30 30 30 30 30 30 30 30 30 30 
 Pearson 

Correlation 
,780

**
 ,860

**
 ,874

**
 ,883

**
 ,864

**
 ,739

**
 ,790

**
 ,590

**
 ,835

**
 ,830

**
 1 

Tot_X1 Sig. (2- 
tailed) 

,000 ,000 ,000 ,000 ,000 ,000 ,000 ,001 ,000 ,000 
 

 N 30 30 30 30 30 30 30 30 30 30 30 

**. Correlation is significant at the 0.01 level (2-tailed). 
*. Correlation is significant at the 0.05 level (2-tailed). 
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Lampiran 7. Hasil Uji Validitas Variabel Penjualan pribadi (X2) 
 

Correlations 
 

Correlations 

 x2_1 x2_2 x2_3 x2_4 x2_5 x2_6 x2_7 x2_8 Tot_X2 

 Pearson 
Correlation 

1 ,823**
 ,475**

 ,685**
 ,670**

 ,766**
 ,631**

 ,611**
 ,794**

 

x2_1 
Sig. (2-tailed) 

 
,000 ,008 ,000 ,000 ,000 ,000 ,000 ,000 

 N 30 30 30 30 30 30 30 30 30 

 
x2_2 

Pearson 
Correlation 

,823**
 1 ,669**

 ,717**
 ,872**

 ,888**
 ,783**

 ,714**
 ,922**

 

Sig. (2-tailed) ,000  ,000 ,000 ,000 ,000 ,000 ,000 ,000 
 N 30 30 30 30 30 30 30 30 30 

 
x2_3 

Pearson 
Correlation 

,475**
 ,669**

 1 ,531**
 ,709**

 ,683**
 ,722**

 ,608**
 ,797**

 

Sig. (2-tailed) ,008 ,000  ,003 ,000 ,000 ,000 ,000 ,000 
 N 30 30 30 30 30 30 30 30 30 

 
x2_4 

Pearson 
Correlation 

,685**
 ,717**

 ,531**
 1 ,624**

 ,645**
 ,541**

 ,603**
 ,700**

 

Sig. (2-tailed) ,000 ,000 ,003  ,000 ,000 ,002 ,000 ,000 
 N 30 30 30 30 30 30 30 30 30 

 
x2_5 

Pearson 
Correlation 

,670**
 ,872**

 ,709**
 ,624**

 1 ,827**
 ,820**

 ,721**
 ,894**

 

Sig. (2-tailed) ,000 ,000 ,000 ,000  ,000 ,000 ,000 ,000 
 N 30 30 30 30 30 30 30 30 30 

 
x2_6 

Pearson 
Correlation 

,766
**
 ,888

**
 ,683

**
 ,645

**
 ,827

**
 1 ,771

**
 ,729

**
 ,878

**
 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000  ,000 ,000 ,000 
 N 30 30 30 30 30 30 30 30 30 

 
x2_7 

Pearson 
Correlation 

,631**
 ,783**

 ,722**
 ,541**

 ,820**
 ,771**

 1 ,809**
 ,913**

 

Sig. (2-tailed) ,000 ,000 ,000 ,002 ,000 ,000  ,000 ,000 
 N 30 30 30 30 30 30 30 30 30 

 
x2_8 

Pearson 
Correlation 

,611**
 ,714**

 ,608**
 ,603**

 ,721**
 ,729**

 ,809**
 1 ,830**

 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000  ,000 
 N 30 30 30 30 30 30 30 30 30 
 Pearson 

Correlation 
,794**

 ,922**
 ,797**

 ,700**
 ,894**

 ,878**
 ,913**

 ,830**
 1 

Tot_X2 
Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 

 

 N 30 30 30 30 30 30 30 30 30 

**. Correlation is significant at the 0.01 level (2-tailed). 
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Lampiran8. Hasil Uji Validitas Variabel Keputusan pembelian (Y) 
 

Correlations 
 
 

Correlations 

 y_1 y_2 y_3 y_4 y_5 y_6 y_7 y_8 y_9 y_10 Tot_Y 

 Pearson 
Correlation 

1 ,908
**
 ,594

**
 ,695

**
 ,628

**
 ,653

**
 ,743

**
 ,715

**
 ,621

**
 ,550

**
 ,826

**
 

y_1 Sig. (2- 
tailed) 

 
,000 ,001 ,000 ,000 ,000 ,000 ,000 ,000 ,002 ,000 

 N 30 30 30 30 30 30 30 30 30 30 30 
 Pearson 

Correlation 
,908

**
 1 ,659

**
 ,738

**
 ,677

**
 ,766

**
 ,780

**
 ,775

**
 ,662

**
 ,632

**
 ,917

**
 

y_2 Sig. (2- 
tailed) 

,000 
 

,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 

 N 30 30 30 30 30 30 30 30 30 30 30 
 Pearson 

Correlation 
,594

**
 ,659

**
 1 ,542

**
 ,401

*
 ,671

**
 ,457

*
 ,577

**
 ,646

**
 ,660

**
 ,717

**
 

y_3 Sig. (2- 
tailed) 

,001 ,000 
 

,002 ,028 ,000 ,011 ,001 ,000 ,000 ,000 

 N 30 30 30 30 30 30 30 30 30 30 30 
 Pearson 

Correlation 
,695

**
 ,738

**
 ,542

**
 1 ,827

**
 ,689

**
 ,651

**
 ,538

**
 ,603

**
 ,684

**
 ,828

**
 

y_4 Sig. (2- 
tailed) 

,000 ,000 ,002 
 

,000 ,000 ,000 ,002 ,000 ,000 ,000 

 N 30 30 30 30 30 30 30 30 30 30 30 
 Pearson 

Correlation 
,628

**
 ,677

**
 ,401

*
 ,827

**
 1 ,666

**
 ,671

**
 ,596

**
 ,701

**
 ,730

**
 ,778

**
 

y_5 Sig. (2- 
tailed) 

,000 ,000 ,028 ,000 
 

,000 ,000 ,001 ,000 ,000 ,000 

 N 30 30 30 30 30 30 30 30 30 30 30 
 Pearson 

Correlation 
,653

**
 ,766

**
 ,671

**
 ,689

**
 ,666

**
 1 ,840

**
 ,792

**
 ,896

**
 ,764

**
 ,909

**
 

y_6 Sig. (2- 
tailed) 

,000 ,000 ,000 ,000 ,000 
 

,000 ,000 ,000 ,000 ,000 

 N 30 30 30 30 30 30 30 30 30 30 30 
 Pearson 

Correlation 
,743

**
 ,780

**
 ,457

*
 ,651

**
 ,671

**
 ,840

**
 1 ,747

**
 ,750

**
 ,568

**
 ,862

**
 

y_7 Sig. (2- 
tailed) 

,000 ,000 ,011 ,000 ,000 ,000 
 

,000 ,000 ,001 ,000 

 N 30 30 30 30 30 30 30 30 30 30 30 
 Pearson 

Correlation 
,715

**
 ,775

**
 ,577

**
 ,538

**
 ,596

**
 ,792

**
 ,747

**
 1 ,792

**
 ,664

**
 ,798

**
 

y_8 Sig. (2- 
tailed) 

,000 ,000 ,001 ,002 ,001 ,000 ,000 
 

,000 ,000 ,000 

 N 30 30 30 30 30 30 30 30 30 30 30 
 Pearson 

Correlation 
,621

**
 ,662

**
 ,646

**
 ,603

**
 ,701

**
 ,896

**
 ,750

**
 ,792

**
 1 ,781

**
 ,816

**
 

y_9 Sig. (2- 
tailed) 

,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 
 

,000 ,000 

 N 30 30 30 30 30 30 30 30 30 30 30 
 Pearson 

Correlation 
,550

**
 ,632

**
 ,660

**
 ,684

**
 ,730

**
 ,764

**
 ,568

**
 ,664

**
 ,781

**
 1 ,779

**
 

y_10 Sig. (2- 
tailed) 

,002 ,000 ,000 ,000 ,000 ,000 ,001 ,000 ,000 
 

,000 

 N 30 30 30 30 30 30 30 30 30 30 30 
 Pearson 

Correlation 
,826

**
 ,917

**
 ,717

**
 ,828

**
 ,778

**
 ,909

**
 ,862

**
 ,798

**
 ,816

**
 ,779

**
 1 

Tot_Y Sig. (2- 
tailed) 

,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 
 

 N 30 30 30 30 30 30 30 30 30 30 30 

**. Correlation is significant at the 0.01 level (2-tailed). 
*. Correlation is significant at the 0.05 level (2-tailed). 
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Kesimpulan Hasil Keseluruhan Uji Validitas 

 

No Pernyataan 
rhitung 

Variabel X1 

rhitung 

Variabel X2 
rkritis Keterangan 

1 Q1 0,780 0,794 0,826 Valid 

2 Q2 0,860 0,922 0,917 Valid 

3 Q3 0,874 0,797 0,717 Valid 

4 Q4 0,883 0,700 0,828 Valid 

5 Q5 0,864 0,894 0,778 Valid 

6 Q6 0,739 0,878 0,909 Valid 

7 Q7 0,790 0,913 0,862 Valid 

8 Q8 0,590 0,830 0,798 Valid 

9 Q9 0,835  0,816 Valid 

10 Q10 0,830  0,779 Valid 

Sumber : data olahan SPSS 

 

Dari semua butir pernyataan yang diuji seluruhnya memiliki nilai rhitung lebih besar 

dari rkritis 0,30. Berdasarkan hasil tersebut dapat dikatakan bahwa seluruh butir 

pernyataan dalam penelitian ini adalah valid. 
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Lampiran 9. Hasil Uji Realibilitas Uji Cronbach Alpha 

 

Reliability 
Scale: ALL VARIABLES 

Case Processing Summary 

 N % 

 Valid 30 100,0 

Cases Excludeda
 0 ,0 

 Total 30 100,0 

 
 

 
Reliability Statistics 

Cronbach's Alpha N of Items 

,942 10 

 

 
Reliability 
Scale: ALL VARIABLES 

Case Processing Summary 

 N % 

 Valid 30 100,0 

Cases Excludeda
 0 ,0 

 Total 30 100,0 

 
 

 
Reliability Statistics 

Cronbach's Alpha N of Items 

,944 8 

 
 
 

Reliability 
Scale: ALL VARIABLES 

Case Processing Summary 

 N % 

 Valid 30 100,0 

Cases Excludeda
 0 ,0 

 Total 30 100,0 

 
 

 
Reliability Statistics 

Cronbach's Alpha N of Items 

,954 10 
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Kesimpulan Hasil Keseluruhan Uji Reliabilitas 

 

Variabel 
Alpha 

Cronbach 
>/< Tetapan Keterangan 

Promosi penjualan (X1) 0,942 > 0,60 Reliabel 

Penjualan pribadi (X2) 0,944 > 0,60 Reliabel 

Keputusan pembelian (Y) 0,954 > 0,60 Reliabel 

 

Dari tabel output hasil uji reliabilitas di atas terlihat nilai Alpha Cronbach untuk 

ketiga variabel yang digunakan dalam penelitian ini lebih besar dari 0,60. 

Sehingga dapat disimpulkan bahwa seluruh variabel dalam penelitian ini adalah 

reliabel. 
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Lampiran 10. Tabulasi Kuesioner Variabel Promosi penjualan (X1) 
No 1 2 3 4 5 6 7 8 9 10 X1 

1 3 5 2 3 4 3 4 3 3 5 78 

2 2 3 1 1 2 2 2 3 3 3 43 

3 3 5 3 3 5 4 3 3 5 5 81 

4 3 3 2 2 2 2 3 2 2 4 57 

5 3 4 3 3 3 4 2 3 4 4 65 

6 4 3 2 2 3 3 3 2 3 3 61 

7 2 3 1 1 2 2 2 3 3 3 43 

8 5 3 2 1 2 4 3 2 3 4 59 

9 4 5 4 3 3 4 5 2 5 5 85 

10 4 5 5 5 5 4 4 5 4 5 90 

11 2 3 1 1 2 2 2 3 3 3 43 

12 5 5 5 5 4 5 5 5 5 5 89 

13 5 4 4 2 3 5 1 2 2 5 66 

14 5 5 5 5 5 4 4 5 5 5 91 

15 2 3 1 1 2 3 2 3 2 3 42 

16 4 4 5 5 5 4 4 4 4 5 85 

17 4 4 4 5 5 5 4 4 5 5 90 

18 4 5 5 4 5 4 4 5 5 4 88 

19 4 4 4 5 5 4 4 4 4 4 84 

20 4 5 2 1 5 5 5 1 4 4 74 

21 3 2 2 1 2 5 1 1 3 4 59 

22 5 5 4 4 5 4 4 4 5 5 89 

23 4 5 4 3 3 4 5 2 5 5 85 

24 5 4 5 3 4 4 5 5 5 4 89 

25 5 5 3 4 4 4 3 4 5 4 88 

26 2 3 1 1 2 2 2 3 3 3 43 

27 5 5 3 4 4 4 3 4 5 4 88 

28 3 2 2 1 2 2 1 1 2 3 38 

29 2 3 1 1 2 2 2 3 3 3 43 

30 4 5 4 5 4 4 5 5 4 5 90 

31 2 3 1 1 2 2 2 3 3 3 43 

32 2 2 2 3 3 4 3 4 4 4 68 

33 3 2 2 3 3 4 3 3 4 4 68 

34 3 2 2 3 3 4 3 3 4 4 68 

35 3 2 4 3 3 4 4 3 3 3 62 

36 5 4 3 2 3 4 5 4 3 4 79 

37 2 4 2 5 3 4 4 4 5 4 71 

38 5 5 3 3 5 5 5 5 5 5 92 

39 2 3 2 4 2 2 2 2 3 3 54 

40 2 3 3 2 2 3 3 2 3 3 51 

41 2 5 2 2 2 2 2 2 2 3 49 

42 3 5 3 2 3 4 5 3 3 5 74 

43 3 4 3 3 2 4 3 4 4 4 69 

44 2 3 3 3 3 2 3 2 2 4 59 

45 3 3 4 3 3 2 2 4 4 4 59 

46 3 3 2 2 3 4 5 2 2 2 63 

47 4 4 3 5 3 5 5 5 4 5 90 

48 2 4 3 3 3 4 4 3 5 4 78 

49 2 2 2 2 2 2 2 2 3 2 50 

50 3 4 2 4 2 2 3 2 2 3 55 

51 3 4 3 2 2 3 3 3 4 4 61 

52 5 4 2 2 3 4 4 2 4 4 69 

53 2 3 2 2 3 2 3 2 3 2 50 

54 3 3 2 2 2 2 2 3 3 2 48 
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No 1 2 3 4 5 6 7 8 9 10 X1 

55 4 4 2 4 2 3 4 2 2 4 60 

56 2 4 3 2 2 2 2 3 2 2 49 

57 2 3 2 5 2 2 2 2 3 3 50 

58 5 3 3 1 2 5 3 1 5 4 77 

59 5 5 4 3 5 4 5 3 5 5 85 

60 4 5 4 5 4 4 5 5 4 5 90 

61 4 2 2 3 4 5 5 5 4 5 73 

62 3 3 2 2 2 2 2 3 3 2 48 

63 4 4 2 4 2 3 4 2 2 4 60 

64 2 4 3 2 2 2 2 3 2 2 49 

65 2 3 2 5 2 2 2 2 3 3 50 

66 5 3 3 1 2 5 3 1 5 4 77 

67 5 5 4 3 5 4 5 3 5 5 85 

68 4 5 4 5 4 4 5 5 4 5 90 

69 4 2 2 3 4 5 5 5 4 5 73 

70 2 2 2 3 3 4 3 4 4 4 68 

Total 236 258 194 202 216 242 234 217 253 271 4740 
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Lampiran 11. Tabulasi Kuesioner Variabel Penjualan pribadi (X2) 
No 1 2 3 4 5 6 7 8 X2 

1 5 5 3 5 5 4 3 3 77 

2 3 1 2 3 1 2 1 2 43 

3 3 3 5 3 5 3 5 3 78 

4 4 4 3 4 4 4 4 4 75 

5 4 4 5 4 4 5 3 3 77 

6 4 3 3 4 4 3 2 2 62 

7 3 1 2 3 1 2 1 2 43 

8 4 2 3 4 3 3 3 4 65 

9 4 5 4 4 5 4 4 5 87 

10 4 5 5 4 4 4 5 5 90 

11 3 1 2 3 1 2 1 2 43 

12 5 5 5 5 4 5 5 4 92 

13 5 5 2 4 5 5 4 5 77 

14 4 5 4 5 5 5 4 4 90 

15 3 1 2 4 1 2 1 2 44 

16 5 4 2 3 3 4 4 3 79 

17 4 4 4 5 4 4 5 5 82 

18 4 5 4 5 4 4 2 3 73 

19 5 5 5 4 4 4 4 4 91 

20 2 1 3 3 3 3 3 3 56 

21 4 4 4 3 4 4 3 2 65 

22 5 5 5 5 4 5 5 5 90 

23 4 5 4 4 5 4 4 5 87 

24 5 4 5 4 5 5 4 5 93 

25 5 5 4 5 5 4 5 4 93 

26 3 1 2 3 1 2 1 2 43 

27 5 5 4 5 5 4 5 4 93 

28 3 2 3 3 3 3 3 3 58 

29 3 1 2 3 1 2 1 2 43 

30 5 4 5 5 5 4 4 5 88 

31 3 1 2 3 3 1 2 4 47 

32 3 1 2 3 2 1 1 2 42 

33 4 5 4 5 4 5 4 4 88 

34 3 4 3 4 2 2 3 3 66 

35 2 4 3 5 2 3 3 4 70 

36 4 4 5 5 5 4 5 4 91 

37 5 4 4 5 5 5 5 5 88 

38 5 4 4 4 4 5 4 5 88 

39 4 3 2 4 4 3 3 2 58 

40 2 2 2 2 2 2 2 2 47 

41 5 4 4 4 4 4 4 5 86 

42 5 5 3 5 3 3 4 4 73 

43 3 2 2 5 5 2 4 3 60 

44 3 3 3 4 4 2 4 4 67 

45 3 4 3 5 5 2 4 2 77 

46 5 4 5 5 5 5 4 5 93 

47 4 5 2 3 3 3 3 3 69 

48 3 2 4 3 2 3 3 4 61 

49 4 3 3 4 4 4 4 4 70 

50 5 4 5 5 5 4 2 2 78 

51 3 3 3 5 5 3 3 3 57 

52 2 2 4 4 2 3 3 4 66 

53 2 2 2 3 2 2 2 2 43 

54 4 3 4 4 4 4 4 4 69 
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No 1 2 3 4 5 6 7 8 X2 

55 5 3 4 3 3 3 3 3 62 

56 2 2 4 3 5 5 4 3 72 

57 5 5 3 4 3 5 3 3 68 

58 5 1 5 5 5 5 4 5 80 

59 5 2 3 5 5 5 5 5 92 

60 4 4 4 5 5 4 4 4 78 

61 3 2 4 2 2 2 2 5 74 

62 4 3 4 4 4 4 4 4 69 

63 5 3 4 3 3 3 3 3 62 

64 2 2 4 3 5 5 4 3 72 

65 5 5 3 4 3 5 3 3 68 

66 5 1 5 5 5 5 4 5 80 

67 5 2 3 5 5 5 5 5 92 

68 4 4 4 5 5 4 4 4 78 

69 3 2 4 2 2 2 2 5 74 

70 4 4 4 4 5 5 5 5 88 

Total 272 228 246 280 259 251 238 254 5040 
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Lampiran 12. Tabulasi Kuesioner Variabel Keputusan pembelian (Y) 
No 1 2 3 4 5 6 7 8 9 10 Y 

1 3 3 4 2 3 5 3 4 5 4 75 

2 1 1 2 2 2 1 1 2 2 2 38 

3 3 3 3 5 5 5 5 3 5 3 84 

4 4 4 4 3 3 3 3 3 3 3 76 

5 4 4 4 3 3 3 3 3 4 4 75 

6 2 2 2 3 2 2 3 2 2 1 57 

7 1 1 2 2 2 1 1 2 2 2 39 

8 4 3 3 4 4 3 4 2 3 3 65 

9 4 4 5 5 3 4 3 3 3 5 84 

10 5 5 5 4 4 4 5 4 4 3 89 

11 1 1 2 2 2 1 1 2 2 2 40 

12 5 4 5 5 4 5 5 4 5 5 93 

13 5 4 4 3 2 2 3 4 3 2 64 

14 5 4 5 5 5 5 4 5 5 5 91 

15 1 1 2 2 2 1 1 2 2 2 38 

16 4 4 5 3 3 3 3 3 3 3 80 

17 5 4 4 4 5 4 5 5 4 4 86 

18 3 3 2 2 1 4 5 4 3 2 71 

19 5 5 4 4 4 5 4 4 4 3 87 

20 5 5 1 5 5 3 4 4 3 3 82 

21 5 4 2 4 5 3 4 3 3 4 77 

22 4 4 4 5 5 3 3 3 3 3 83 

23 4 4 5 5 3 4 3 3 3 3 82 

24 4 5 5 5 5 5 4 5 5 5 92 

25 2 4 4 4 5 5 5 4 4 5 90 

26 1 1 2 2 2 1 1 2 2 2 38 

27 4 4 4 5 5 5 4 4 5 5 92 

28 3 3 3 2 2 3 3 3 3 2 52 

29 1 1 2 2 2 1 1 2 2 2 39 

30 5 4 4 4 5 4 5 4 5 4 87 

31 3 3 1 1 2 2 2 1 1 2 41 

32 3 3 2 2 2 2 2 2 2 2 48 

33 4 4 4 4 5 5 3 4 3 3 81 

34 4 3 2 3 2 2 3 4 2 3 60 

35 4 3 4 4 3 5 1 5 5 2 64 

36 5 5 4 5 5 4 5 4 4 5 84 

37 4 5 5 5 3 4 5 4 4 4 79 

38 4 4 4 4 4 4 4 4 4 4 84 

39 2 2 3 3 3 3 3 3 4 2 57 

40 3 3 4 4 3 2 2 2 3 2 63 

41 4 4 5 5 4 5 4 4 4 4 79 

42 3 3 4 5 3 3 3 3 4 5 81 

43 4 3 3 2 2 2 2 2 2 3 64 

44 4 3 3 3 3 2 2 2 3 4 69 

45 4 3 2 5 5 4 5 5 4 4 85 

46 4 5 4 5 4 5 4 4 4 4 82 

47 4 3 3 3 3 3 5 4 3 4 74 

48 3 2 4 4 3 3 3 3 3 2 72 

49 4 4 3 3 3 3 3 4 3 4 71 

50 3 4 4 4 5 5 5 3 4 3 76 

51 2 3 3 3 3 2 2 2 2 3 65 

52 5 5 3 5 3 5 3 2 2 2 80 

53 2 2 2 2 3 2 2 2 3 3 58 

54 4 3 4 4 5 4 4 5 5 4 75 
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No 1 2 3 4 5 6 7 8 9 10 Y 

55 3 3 2 2 2 3 2 2 2 2 57 

56 2 5 3 2 3 3 2 2 5 2 64 

57 4 4 4 3 3 3 5 3 3 3 75 

58 3 4 5 5 3 2 5 3 5 4 78 

59 5 5 5 5 5 5 5 5 5 5 93 

60 3 3 3 3 3 3 3 3 2 2 73 

61 4 5 4 4 4 5 4 5 5 4 76 

62 4 3 4 4 5 4 4 5 5 4 75 

63 3 3 2 2 2 3 2 2 2 2 57 

64 2 5 3 2 3 3 2 2 5 2 64 

65 4 4 4 3 3 3 5 3 3 3 75 

66 3 4 5 5 3 2 5 3 5 4 78 

67 5 5 5 5 5 5 5 5 5 5 93 

68 3 3 3 3 3 3 3 3 2 2 73 

69 4 5 4 4 4 5 4 5 5 4 76 

70 4 4 4 5 3 3 3 4 4 4 77 

Total 245 246 243 251 238 234 235 231 243 226 5022 
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Lampiran 13. Tabulasi Data Berpasangan Variabel X1X2 dan Y 
No X1 X2 Y 

1 78 77 75 

2 43 43 38 

3 81 78 84 

4 57 75 76 

5 65 77 75 

6 61 62 57 

7 43 43 39 

8 59 65 65 

9 85 87 84 

10 90 90 89 

11 43 43 40 

12 89 92 93 

13 66 77 64 

14 91 90 91 

15 42 44 38 

16 85 79 80 

17 90 82 86 

18 88 73 71 

19 84 91 87 

20 74 56 82 

21 59 65 77 

22 89 90 83 

23 85 87 82 

24 89 93 92 

25 88 93 90 

26 43 43 38 

27 88 93 92 

28 38 58 52 

29 43 43 39 

30 90 88 87 

31 43 47 41 

32 68 42 48 

33 68 88 81 

34 68 66 60 

35 62 70 64 

36 79 91 84 

37 71 88 79 

38 92 88 84 

39 54 58 57 

40 51 47 63 

41 49 86 79 

42 74 73 81 

43 69 60 64 

44 59 67 69 

45 59 77 85 

46 63 93 82 

47 90 69 74 

48 78 61 72 

49 50 70 71 

50 55 78 76 

51 61 57 65 

52 69 66 80 

53 50 43 58 

54 48 69 75 
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No X1 X2 Y 

55 60 62 57 

56 49 72 64 

57 50 68 75 

58 77 80 78 

59 85 92 93 

60 90 78 73 

61 73 74 76 

62 48 69 75 

63 60 62 57 

64 49 72 64 

65 50 68 75 

66 77 80 78 

67 85 92 93 

68 90 78 73 

69 73 74 76 

70 68 88 77 

Total 4740 5040 5022 
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Lampiran 14. Deskripsi Data Skor Variabel Penelitian 
 

Descriptives 
 

Descriptive Statistics 

 N Range Minimum Maximum Sum Mean Std. 
Deviation 

x1_1 70 3,00 2,00 5,00 236,00 3,3714 1,13152 
x1_2 70 3,00 2,00 5,00 258,00 3,6857 1,04317 
x1_3 70 4,00 1,00 5,00 194,00 2,7714 1,13152 
x1_4 70 4,00 1,00 5,00 202,00 2,8857 1,35714 
x1_5 70 3,00 2,00 5,00 216,00 3,0857 1,11307 
x1_6 70 3,00 2,00 5,00 242,00 3,4571 1,08595 
x1_7 70 4,00 1,00 5,00 234,00 3,3429 1,22635 
x1_8 70 4,00 1,00 5,00 217,00 3,1000 1,19358 
x1_9 70 3,00 2,00 5,00 253,00 3,6143 1,05354 
x1_10 70 3,00 2,00 5,00 271,00 3,8714 ,96190 
x2_1 70 3,00 2,00 5,00 272,00 3,8857 1,00062 
x2_2 70 4,00 1,00 5,00 228,00 3,2571 1,42122 
x2_3 70 3,00 2,00 5,00 246,00 3,5143 1,03199 
x2_4 70 3,00 2,00 5,00 280,00 4,0000 ,90089 
x2_5 70 4,00 1,00 5,00 259,00 3,7000 1,32260 
x2_6 70 4,00 1,00 5,00 251,00 3,5857 1,17329 
x2_7 70 4,00 1,00 5,00 238,00 3,4000 1,19661 
x2_8 70 3,00 2,00 5,00 254,00 3,6286 1,09242 
y_1 70 4,00 1,00 5,00 245,00 3,5000 1,16408 
y_2 70 4,00 1,00 5,00 246,00 3,5143 1,13881 
y_3 70 4,00 1,00 5,00 243,00 3,4714 1,11279 
y_4 70 4,00 1,00 5,00 251,00 3,5857 1,18558 
y_5 70 4,00 1,00 5,00 238,00 3,4000 1,13444 
y_6 70 4,00 1,00 5,00 234,00 3,3429 1,27274 
y_7 70 4,00 1,00 5,00 235,00 3,3571 1,29699 
y_8 70 4,00 1,00 5,00 231,00 3,3000 1,08146 
y_9 70 4,00 1,00 5,00 243,00 3,4714 1,15120 
y_10 70 4,00 1,00 5,00 226,00 3,2286 1,09242 

Valid N 
(listwise) 

70 
      

 
 

 

Descriptives 
 

Descriptive Statistics 

 N Range Minimum Maximum Sum Mean Std. 
Deviation 

Promosi penjualan 70 54,00 38,00 92,00 4740,00 67,7143 16,55745 
Penjualan pribadi 70 51,00 42,00 93,00 5040,00 72,0000 15,60565 

Keputusan 
pembelian 

70 55,00 38,00 93,00 5022,00 71,7429 15,17787 

Valid N (listwise) 70       
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Lampiran 15. Hasil Output SPSS Uji Asumsi Klasik 

 

NPar Tests 
One-Sample Kolmogorov-Smirnov Test 

 Unstandardized 
Residual 

N  70 

Normal Parametersa,b
 

Mean 0E-7 
Std. Deviation 6,38493076 

 Absolute ,088 
Most Extreme Differences Positive ,088 

 Negative -,077 
Kolmogorov-Smirnov Z  ,739 
Asymp. Sig. (2-tailed)  ,646 

a. Test distribution is Normal.   

b. Calculated from data.   

 
 

Model Summaryb
 

Model R R Square Adjusted R 
Square 

Std. Error of the 
Estimate 

Durbin-Watson 

1 ,907a
 ,823 ,818 6,47953 1,720 

a. Predictors: (Constant), Penjualan pribadi , Promosi penjualan 
b. Dependent Variable: Keputusan pembelian 

 
Coefficientsa

 

Model Collinearity Statistics 

Tolerance VIF 

 (Constant)   

1 Promosi penjualan ,483 2,069 
 Penjualan pribadi ,483 2,069 

a. Dependent Variable: Keputusan pembelian 

 
Coefficient Correlationsa

 

Model Penjualan pribadi Promosi 
penjualan 

Correlations 
Penjualan pribadi 1,000 -,719 

Promosi penjualan -,719 1,000 
1 

Penjualan pribadi ,005 -,004 
Covariances 

Promosi penjualan -,004 ,005 

a. Dependent Variable: Keputusan pembelian 

 
 

Collinearity Diagnosticsa
 

Model Dimension Eigenvalue Condition 
Index 

Variance Proportions 

  (Constant) Promosi 
penjualan 

Penjualan 
pribadi 

 1 2,957 1,000 ,00 ,00 ,00 

1 2 ,030 9,977 ,90 ,27 ,04 
 3 ,014 14,767 ,10 ,72 ,95 

a. Dependent Variable: Keputusan pembelian 
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Residuals Statisticsa
 

 Minimum Maximum Mean Std. Deviation N 

Predicted Value 45,9895 91,0502 71,7429 13,76954 70 
Std. Predicted Value -1,870 1,402 ,000 1,000 70 

Standard Error of Predicted 
Value 

,821 2,305 1,302 ,326 70 

Adjusted Predicted Value 46,4064 91,0070 71,7547 13,75529 70 
Residual -11,02220 20,59561 ,00000 6,38493 70 
Std. Residual -1,701 3,179 ,000 ,985 70 
Stud. Residual -1,718 3,291 -,001 1,009 70 
Deleted Residual -11,23698 22,07203 -,01187 6,69221 70 
Stud. Deleted Residual -1,744 3,567 ,006 1,029 70 
Mahal. Distance ,123 7,744 1,971 1,520 70 
Cook's Distance ,000 ,259 ,016 ,033 70 
Centered Leverage Value ,002 ,112 ,029 ,022 70 

a. Dependent Variable: Keputusan pembelian 

 

 

Charts 
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Lampiran 16. Hasil Output SPSS 

Koefisien Determinasi Parsial X1 terhadap Y 
 

Regression 
 

Variables Entered/Removeda
 

Model Variables Entered Variables 
Removed 

Method 

1 
Promosi 
penjualanb

 
. Enter 

a. Dependent Variable: Keputusan pembelian 
b. All requested variables entered. 

 

 
Model Summary 

Model R R Square Adjusted R 
Square 

Std. Error of the 
Estimate 

1 ,746a
 ,556 ,550 10,18456 

a. Predictors: (Constant), Promosi penjualan 

 
 

ANOVAa
 

Model Sum of Squares df Mean Square F Sig. 

 Regression 8842,053 1 8842,053 85,245 ,000b
 

1 Residual 7053,319 68 103,725 

 Total 15895,371 69  

a. Dependent Variable: Keputusan pembelian 
b. Predictors: (Constant), Promosi penjualan 

 

 
Coefficientsa

 

Model Unstandardized Coefficients Standardized 
Coefficients 

t Sig. 

B Std. Error Beta 

 (Constant) 25,447 5,160  
 

,746 

4,932 ,000 

1 Promosi 
penjualan 

,684 ,074 9,233 ,000 

a. Dependent Variable: Keputusan pembelian 
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Lampiran 17. Hasil Output SPSS 

Koefisien Determinasi Parsial X2 terhadap Y 
 

Regression 
 

Variables Entered/Removeda
 

Model Variables Entered Variables 
Removed 

Method 

1 Penjualan pribadib . Enter 

a. Dependent Variable: Keputusan pembelian 
b. All requested variables entered. 

 

 
Model Summary 

Model R R Square Adjusted R 
Square 

Std. Error of the 
Estimate 

1 ,895a
 ,801 ,798 6,81490 

a. Predictors: (Constant), Penjualan pribadi 

 
 

ANOVAa
 

Model Sum of Squares df Mean Square F Sig. 

 Regression 12737,259 1 12737,259 274,257 ,000b
 

1 Residual 3158,112 68 46,443 

 Total 15895,371 69  

a. Dependent Variable: Keputusan pembelian 
b. Predictors: (Constant), Penjualan pribadi 

 

 
Coefficientsa

 

Model Unstandardized Coefficients Standardized 
Coefficients 

t Sig. 

B Std. Error Beta 

1 (Constant) 9,058 3,872  
,895 

2,339 ,022 

 Penjualan pribadi ,871 ,053 16,561 ,000 

a. Dependent Variable: Keputusan pembelian 
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Lampiran 18. Hasil Output SPSS 

Regresi dan Koefisien Determinasi X1dan X2 terhadap Y 

 
 

Regression 
Variables Entered/Removeda

 

Model Variables Entered Variables 
Removed 

Method 

 

1 
Penjualan pribadi 
, Promosi 
penjualanb

 

 

. 
 

Enter 

a. Dependent Variable: Keputusan pembelian 
b. All requested variables entered. 

 

 
Model Summary 

Model R R Square Adjusted R 
Square 

Std. Error of the 
Estimate 

1 ,907a
 ,823 ,818 6,47953 

a. Predictors: (Constant), Penjualan pribadi , Promosi penjualan 

 
 

ANOVAa
 

Model Sum of Squares df Mean Square F Sig. 

 Regression 13082,425 2 6541,212 155,801 ,000b
 

1 Residual 2812,947 67 41,984 

 Total 15895,371 69  

a. Dependent Variable: Keputusan pembelian 
b. Predictors: (Constant), Penjualan pribadi , Promosi penjualan 

 

 
Coefficientsa

 

Model Unstandardized Coefficients Standardized 
Coefficients 

t Sig. 

B Std. Error Beta 

 (Constant) 6,569 3,782  1,737 ,087 

1 Promosi 
penjualan 

,194 ,068 ,212 2,867 ,006 

 Penjualan pribadi ,722 ,072 ,743 10,050 ,000 

a. Dependent Variable: Keputusan pembelian 
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