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ABSTRAK

Tujuan penelitian ini adalah untuk mengetahui pengaruh produk,
harga, lokasi dan promosi terhadap kepuasan pelanggan pada PT. IDS
Medical Systems Indonesia

Penelitian ini menggunakan data primer dengan penyebaran kuesioner.
Populasi dalam penelitian yaitu pelanggan aktif konsumen bahan gigi PT.
IDS Medical Systems Indonesia dengan jumlah sampel 87 responden,
menggunakan teknik probability sampling. Analisis data penelitian ini
menggunakan koefisien determinasi. Metode pengolahan data menggunakan
software SPSS versi 22.0.

Hasil penelitian ini menunjukkan bahwa variabel produk (Xi)
berpengaruh positif dan signifikan terhadap kepuasan pelanggan. Kemudian
variabel harga (Xp) tidak berpengaruh signifikan terhadap kepuasan
pelanggan. Kemudian Variabel Lokasi (X3) tidak berpengaruh signifikan
terhadap kepuasan pelanggan. Selanjutnya promosi (X4) berpengaruh positif
dan signifikan terhadap kepuasan pelanggan.

Kata Kunci : Produk, Harga, Lokasi, Promosi dan Kepuasan
Pelanggan.
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THE EFFECT OF MARKETING MIXES ON SATISFACTION
CUSTOMER IN. IDS MEDICAL SYSTEMS INDONESIA
(Case Study on Consumers Purchasing Dental Materials)

ABSTRACT

The purpose of this study was to determine the effect of product, price,
location and promotion on customer satisfaction at PT. IDS Medical Systems
Indonesia

“This study uses primary data by distributing questionnaires. The
population in the study is the active customers of consumers of dental
materials PT. IDS Medical Systems Indonesia with a sample of 87
respondents, using probability sampling techniques. Analysis of this research
data using the coefficient of determination. Data processing method using
SPSS version 22.0 software.

The results of this study indicate that product variables (X1) have a
positive and significant effect on customer satisfaction. Then the price
variable (X2) does not have a significant effect on customer satisfaction.
Then Location Variables (X3) have no significant effect on cuslomer
satisfaction. Furthermore promotion (X4) has a positive and significant effect
on customer satisfaction.

Keywords: Product, Price, Location, Promotion and Customer
Satisfaction.
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