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DIGITAL MARKETING DAN ELECTRONIC WORD OF MOUTH

TERHADAP KEPUTUSAN PEMBELIAN PRODUK INVESTASI

EMAS DIGITAL DI PT PEGADAIAN UPC KALIABANG PAKU
BEKASI

Tujuan penelitian adalah untuk mengetahui pengaruh digital
marketing, dan electronic word of mouth terhadap keputusan pembelian
produk investasi emas berbasis digital di PT Pegadaian Unit Kaliabang Paku
Bekasi. Populasi dalam penelitian ini nasabah Pegadaian unit kaliabang paku
yang diambil sampel. Sampel ditentukan berdasarkan metode purposive

sampling dan didapat jumlah responden sebanyak nasabah sebagai sampel.

Penelitan ini menggunakan jenis penelitian kuantitatif, yang di analisis
menggunakan aplikas SPSS ( Software Product and Service Solution) dengan
pengujian kualitas data dan hipotesis menggunakan Koefisien Determinasi,
Uji T, dan Uji F. Teknik pengumpulan data menggunakan metode penyebarkan
kuesioner kepada responden.

Hasil uji t penelitian ini menunjukan variabel digital marketing
berpengaruh terhadap keputusan pembelian alat investasi emas di
Pegadaiandan variabel electronic word of mouth juga berpengaruh terhadap
keputusan pembelian. Word of mouth, dan electronik word of mouth
berpengaruh secara bersama-sama terhadap keputusan pembelian alat

Investasi emas digital.

Kata Kunci : Digital marketing, electronic word of mouth, dan keputusan
pembelian
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THE EFFECT OF DIGITAL MARKETING AND ELECTRONIC WORD
OF MOUTH ON THE PURCHASE DECISION OF DIGITAL-BASED
GOLD INVESTMENT PRODUCTS AT PT PEGADAIAN (PERSERO)

SUPPORTING UNIT OF KALIABANG PAKU BEKASI

The purpose of the study was to determine the effect of digital
marketing, and electronic word of mouth on purchasing decisions of digital-
based gold investment products at PT Pegadaian Unit Kaliabang Paku Bekasi.
The population in this study was the customers of the Pegadaian unit of
Kaliabang Paku which were taken as samples. The sample was determined
based on the purposive sampling method and the number of respondents was

obtained as many as customers as the sample.

This research uses a quantitative type of research, which is analyzed
using the SPSS (Software Product and Service Solution) application with data
quality testing and hypotheses using the Coefficient of Determination, T-Test,
and F-Test. Data collection techniques use the method of distributing

questionnaires to respondents.

The results of the t-test of this study indicate that the digital marketing
variable has an effect on purchasing decisions for gold investment tools at
Pegadaian. And the electronic word of mouth variable also affects purchasing
decisions. Word of mouth, and electronic word of mouth have a joint effect on

purchasing decisions for digital gold investment.

Keywords: Digital marketing, electronic word of mouth, and purchasing

decisions
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