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ABSTRAK 

Tujuan penelitian ini adalah untuk mengetahui pengaruh kualitas produk 
citra merek terhadap keputusan melalui kepuasan konsumen Smartphone samsung  

Penelitian ini menggunkan strategi asosiatif. Metode pengumpulan data 
menggunakan kuesioner yang diukur menggunakan skala likert. Populasi dalam 
penelitian ini adalah konsumen yang membeli Smartphone samsung. Metode 
pengambilan sempel menggunkan teknik purposive sampling dengan kreteria 
yaitu konsumen yang membeli Smartphone samsung pada bulan juni sampai 
desember 100 responden. Teknik analisis data yang digunakan dalam penelitian 
ini yaitu analisis jalur dengan bantuan sofware WarpPLS 7.0.  

Hasil penelitian menyimpulkan (1) Kualitas produk berpengaruh terhadap 
keputusan pembelian. (2) Citra merek berpengaruh terhadap keputusan pembelian.  
(3) keputusan pembelian berpengaruh terhadap kepuasan konsumen. (4) kualitas 
produk berpengaruh kepuasan konsumen terhadap keputusan pembelian . 

 

Kata kunci : Kualitas produk, Kualitas pelayanan, Kepuasan konsumen, 
Loyalitas konsumen. 
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THE INFLUENCE OF PRODUCT QUALITY AND BRAND IMAGE ON 
CONSUMER SATIFACTION MEDIATED BY PURCHASE DECISIONS 

( Case Study of Smartphone samsung in Jakarta) 
 
 
 
 

ABSTRACT 

The purpose of this study was to determine the effect of product quality on 
brand image on decisions through Samsung Smartphone consumer satisfaction  

This study uses an associative strategy. The data collection method used a 
questionnaire which was measured using a Likert scale. The population in this study 
are consumers who buy Samsung smartphones. The sampling method used a 
purposive sampling technique with the criteria that consumers who bought Samsung 
smartphones from June to December were 100 respondents. The data analysis 
technique used in this research is path analysis with the help of WarpPLS  

7.0 software.  
The results of the study concluded (1) Product quality has an effect on 

purchasing decisions. (2) Brand image has an effect on purchasing decisions. (3) 
purchasing decisions affect consumer satisfaction. (4) product quality influences 
consumer satisfaction on purchasing decisions. (5) Product quality influences 
consumer satisfaction on purchasing decision. 

 

Keywords: Product quality, Brand image, Purchase Decision, Consumer 
satisfaction 
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