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ABSTRAK 

Penelitian ini bertujuan untuk mengetahui pengaruh profitabilitas, ukuran 

perusahaan dan sales growth terhadap nilai perusahaan pada perusahaan manufaktur 

sektor industri makanan dan minuman yang terdaftar di BEI periode 2017-2021. 

Metode penelitian ini menggunakan asosiatif kausal (Causal Relationship) 

dengan pendekatan kuantitatif. Populasi dalam penelitian ini adalah seluruh 

perusahaan manufaktur sektor industri makanan dan minuman yang terdaftar di 

Bursa Efek Indonesia Sampel penelitian ini menggunakan 12 perusahaan 

manufaktur sektor industri makanan dan minuman di BEI dengan data laporan 

keuangani berupa neraca dan laporan laba rugi pada periode tahun 2017-2021, 

Pengolahan dan analisis data dalam penelitian ini menggunakan Software Eviews 

10.  

Hasil penelitian menujukkan profitabilitas berpengaruh signifikan terhadap 

nilai perusahaan, Ukuran perusahaan tidak berpengaruh signifikan terhadap nilai 

perusahaan dan Sales growth berpengaruh signifikan terhadap nilai perusahaan pada 

perusahaan manufaktur sektor industri makanan dan minuman yang terdaftar di BEI 

periode 2017-2021. 

Kata kunci : Profitabilitas, Ukuran Perusahaan, Sales Growth, Nilai Perusahaan 
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THE EFFECT OF PROFITABILITY, COMPANY SIZE AND SALES GROWTH 

TOWARD COMPANY VALUE (Empirical Study of Food and Beverage Industry 

Sector Manufacturing Companies Listed on the IDX for the 2017-2021 Period) 

 

 

ABSTRACT 

This study aims to determine the effect of profitability, company size, and sales 

growth toward firm value in manufacturing companies in the food and beverage 

industry sector listed on the IDX for the 2017-2021 period. 

This research method uses causal associative (Causal Relationship) with a 

quantitative approach. The population in this study were all manufacturing 

companies in the food and beverage industry sector listed on the Indonesia Stock 

Exchange. The sample of this study used 12 manufacturing companies in the food and 

beverage industry sector on the IDX with financial report data in the form of balance 

sheets and income statements for the period 2017-2021, Data processing and 

analysis in this study using Eviews 10 software.  

The results showed that profitability has a significant effect on firm value, 

company size has no significant effect on firm value, and sales growth has a 

significant effect on firm value in manufacturing companies in the food and beverage 

industry sector listed on the IDX for the period 2017-2021. 

 

Keywords: Profitability, Company Size, Sales Growth, Company Value 
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